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[bookmark: _GoBack] Age is gold but in the current day era, people dreading aging. There are multiple issues that make aging variant amongst different groups of individuals. Culture, sexuality, societal attitudes towards aging and trends too are important factors that affect aging. They affect the perspectives at which different individuals view aging. These have made ageism an issue globally since the aging population is rising tremendously.  The above-mentioned factors pose issues to individuals at work, socially and mentally. Unfortunately, it even affects the individual's perception of themselves.
The society can support the aging population by working against ageism. This can be worked on by campaigning against discrimination of the aged at workplaces and in social activities. This can also be worked on by giving the aged opportunities to openly express themselves. Treating them equally irrespective of their sexual orientation is also a great factor. They also need qualified social workers who can reach out to them and take care of their mental health.
 In industrial areas, there aged are treated by the saying " an old dog hardly catches the prey". They are seen as lesser employees and fewer industries. Their expertise is seen to be of less help and hence they are hardly involved in decision making.
The main causes of ageism are cultural prejudices, discrimination of the aged based on their sexual orientation, stereotypes that exist pertaining the old, social constructions and negative attitudes towards the abilities of the aged and financial constraints. The consequences of ageism are shorter life expectations for the aged as they succumb to depression, loss of experienced expertise, a negative attitude pertaining aging is created even in children raising a society that dreads aging which comes with multiple efforts to deny aging. The efforts may turn out to be detrimental.
Mass media advertisements such as grumbly grandparents in movies, shows showing impaired physical abilities of the aged make most people wish for postponement of age. However, in some cases, they broadcast shows of experts consulting old retirees and it is clear that age comes with wisdom(Hummert,2011).  Most adverts depicting lots of energy and humor such as those on energy drinks have a picture of young people, for instance, Tuborg. Some media groups will place images of old people when advertising poverty impacts and call for charity which is quite disturbing.
 Ashel argues that society can deal with aging in the following ways. Addressing the aged by their names, using fewer adjectives to describe their state and treating them in a modest way, including them in activities, embracing the positive stereotypes and creating global awareness on how to treat the aged and empower aged women and replace the negative stereotypes.
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